
The Donkey Sanctuary Brand Guidelines 1

WINNING
HEARTS  
AND MINDS
The Donkey Sanctuary
Brand Guidelines
30/10/2012



The Donkey SancTuary BranD GuiDelineS 2

3.0 OUR EXTERNAL COMMUNICATIONS
3.1 our STaTionery leTTerheaDS
3.2 our STaTionery comp SlipS 
 anD BuSineSS carDS
3.3 our liTeraTure componenTS
3.4 full BleeD phoToGraphy
3.5 Donkey SilhoueTTeS  
 feaTurinG phoToGraphy
3.6 Donkey SilhoueTTeS  
 feaTurinG illuSTraTionS
3.7 campaiGn markeTinG leafleTS
3.8 campaiGn markeTinG poSTerS
3.9 inTernaTional markeTinG
3.10 GifT caTaloGueS

4.0 VISITOR ATTRACTION BRANDING
4.1 ViSiTor cenTre leafleT coVerS
4.2 ViSiTor cenTre leafleT inSiDeS
4.3 WalkinG GuiDeS leafleT inSiDeS
4.4 compellinG communicaTionS  
 one look anD feel
4.5 ViSiTor cenTre iconS anD SiGnaGe
4.6 ViSiTor cenTre haylofT reSTauranT
4.7 ViSiTor cenTre Way finDinG SiGnaGe
4.8 BranDeD merchanDiSe
4.9 GifT iDeaS -  Tea ToWelS
4.10 GifT iDeaS - cool anD conTemporary
4.11 GifT iDeaS - chriSTmaS carDS

5.1 Vehicle BranDinG - 4X4’S
5.2 Vehicle BranDinG - horSe  
 anD Donkey BoXeS

6.1 uniformS
6.2 uniformS conTinueD

7.1 our onScreen BranD 

8.1 Tone of Voice

1.0 HOW WE LOOK
1.1 our loGo
1.2  maSTer loGoS
1.3  loGo VariaTionS
1.4  inTernaTional loGoS
1.5  loGo minimum SiZeS, clear   
 areaS anD TaB DeVice
1.6  loGo colour VariaTionS
1.7  co BranDinG
1.8  loGo Don’TS
1.9  our BranD archiTecTure

2.0 OUR COLOURS, TEXTURES,  
 TYPEFACES AND FORMATS
2.1 primary colour paleTTe
2.2  SeconDary colour paleTTe
2.3  TeXTureS & prinT TechniqueS
2.4  our TypefaceS
2.5  liTeraTure formaTS anD SiZeS

CONTENTS

designed and produced by

theallotmentbranddesign.com

mark.cross
Cross-Out

mark.cross
Replacement Text
AND

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Inserted Text
LIMENT

mark.cross
Cross-Out

mark.cross
Replacement Text
7

mark.cross
Inserted Text
3.3 to 3.6 missing

mark.cross
Cross-Out

mark.cross
Replacement Text
8

mark.cross
Cross-Out

mark.cross
Replacement Text
9

mark.cross
Cross-Out

mark.cross
Replacement Text
11

mark.cross
Cross-Out

mark.cross
Replacement Text
12

mark.cross
Cross-Out

mark.cross
Replacement Text
13

mark.cross
Cross-Out

mark.cross
Replacement Text
14

mark.cross
Cross-Out

mark.cross
Replacement Text
15

mark.cross
Cross-Out

mark.cross
Replacement Text
TYPOGRAPHY

mark.cross
Cross-Out

mark.cross
Inserted Text
.

mark.cross
Cross-Out

mark.cross
Inserted Text
ATTRACTION

mark.cross
Cross-Out

mark.cross
Replacement Text
GIFT SHOP AND

mark.cross
Cross-Out

mark.cross
Replacement Text
/

mark.cross
Cross-Out

mark.cross
Inserted Text
VISITOR ATTRACTION

mark.cross
Inserted Text

6.3 UTILITY JACKETS AND BODY WARMERS

mark.cross
Cross-Out

mark.cross
Replacement Text
WEBSITE

mark.cross
Cross-Out

mark.cross
Replacement Text
0

mark.cross
Inserted Text
OUR

mark.cross
Sticky Note
Duplicate amends on to section divider pages.



The Donkey Sanctuary Brand Guidelines 3

WELCOME TO THE DONKEY 
SANCTUARY BRAND GUIDELINES.  
THEY ARE A GUIDE TO THE BASIC 
ELEMENTS THAT MAKE UP THE 
DONKEY SANCTUARY BRAND.

Our brand and logo are very 
valuable assets. Like the 1000’s 
of donkeys we care for our 
brand must be treated with 
great care and respect if it is 
to thrive and have a long and 
healthy life.

mark.cross
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HOW
WE 
LOOK
1.1	OUR  LOGO
1.2 	MA STER LOGOS
1.3 	LO GO VARIATIONS
1.4 	IN TERNATIONAL LOGOS
1.5 	LO GO MINIMUM SIZES, CLEAR 	  
	AREA S AND TAB DEVICE
1.6 	LO GO COLOUR VARIATIONS
1.7 	CO  BRANDING
1.8 	LO GO DON’TS
1.9 	OUR  BRAND ARCHITECTURE

1.0
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1.1

OUR LOGO

The Donkey Sanctuary is a worldwide beacon for donkey 
and mule welfare, care, protection and learning.

Our heart logo is a symbol of the devotion, care and 
protection our teams, supporters and trustees provide 
voluntarily all day, every day for donkeys across the globe.

We’ve been caring for donkeys and mules since our founder 
Dr Elisabeth Svendsen first answered her calling in 1969.

The two donkeys featured in our logo are the very first 
donkeys cared for by Dr S - Naughty Face (left) and Angelina 
(right). Our mission and purpose has, and always will be to 
ensure donkeys and mules have a sanctuary from pain and 
suffering and live the best lives possible.
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1.2

MASTER LOGOS

Our logo consists of three elements:

1. heart symbol LOGO
The universal icon which instantly communicates 
The Donkey Sanctuary’s purpose: Care and 
devotion for donkeys and mules worldwide.

2. WHITE DONKEY DETAILING 
We have highlighted donkeys defining 
characteristics in white, this helps our logo stand 
out when used on a variety of backgrounds and 
applications. Clarity and legibility are essential 
to the success of our brand identity.

The ear details of each donkey are transparent, 
the background colour/image should show 
through these areas.

3. logotype
Our typeface has been hand drawn and therefore 
must never be recreated or adjusted in any way.

4. strapline
The Donkey Sanctuary’s international reach 
should be communicated throughout the 
messaging in our collateral. Therefore the use of 
the strapline is not always necessary.

In instances where we can’t tell our international 
story, for example if our logo is used 
independently by a sponsor please use the 
strapline logo. 

Note:
The relationship between the heart symbol, 
logotype and strapline should not be altered. 

There are some exceptions to this rule, for 
example - merchandise and gifts where the 
symbol may only be required with a small 
endorsing logotype. See page 43 for examples.
Such instances must be approved by our 
brand Manager.

portrait LOGO
Preferred logo - Use this VERSION wherever possible

portrait logo with strapline

1.

2.

3.

4.
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1.3

LOGO VARIATIONS

When our preferred portrait logo doesn’t fit 
your piece of collateral please use the landscape 
version, shown opposite.

LANDSCAPE LOGO

LANDSCAPE LOGO WITH STRAPLINE
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1.4

INTERNATIONAL
LOGOS

Wherever possible the Master Portrait logo (see 
section 1.1 - 1.2) should be used on all collateral.

There are exceptions to this rule, for example the 
Italian and Spanish variations. These have been 
created because they are not a direct translation 
of the English version.

ITALIAN portrait LOGO
Use this VERSION wherever possible

ITALIAN LANDSCAPE LOGO

SPANISH portrait LOGO
Use this VERSION wherever possible

SPANISH LANDSCAPE LOGO
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1.5

LOGO MINIMUM 
SIZES, CLEAR AREAS 
AND TAB DEVICE
The examples opposite show the minimum 
clear area required around our logo.

Wherever possible our logo should be reproduced 
with as much space around it as possible to 
help it stand out.

X

X

X

X

X

X

X

X

X

X

X

X

X

X

X

X

portraIt loGo mINImUm sIZe

laNDsCape loGo mINImUm sIZe

X

X

X

X

15mm

X

X

X

X

24mm

portraIt loGo Clear area

laNDsCape loGo Clear area

portraIt tab holDING DeVICe aND Clear area

laNDsCape tab holDING DeVICe aND Clear area

What Is thIs For?
it is essential our logo stands out and is totally legible on 
all our communications. We have created the tab holding 
device above to ensure legibility.

oNly use this device as a last resort. Try at all times 
to design your communications with high contrast 
backgrounds to hold our logo. examples can be found 
in ‘our external communications’ section of these 
guidelines.

no other holding devices must be created or used other 
than those shown here.

mark.cross
Inserted Text
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The Donkey Sanctuary’s primary colour is now brown/grey. 
Wherever possible our logo must be reproduced in pantone 
7518 u or the equivalent cmyk breakdown as shown below.

The black version should only be used when printing 
restrictions apply.

NeVer reproduce our logo in another colour.

NeVer reverse the colours in our logo.

tab holDING DeVICe
it is essential our logo stands out and is totally legible on 
all our communications. We have created the tab holding 
device shown right to ensure legibility.

oNly use this device as a last resort. Try at all times to 
design your communications with high contrast backgrounds 
to hold our logo. examples can be found in ‘our external 
communications’ section of these guidelines.

no other holding devices must be created or used other 
than those shown here.

1.6

LOGO COLOUR 
VARIATIONS

X

X

X

X

X

X

X

X

spot ColoUr loGo
panTone 7518 u

CmyK FUll ColoUr loGo
c21 / m43 / y43 / k50

oN sCreeN loGo
r122 / G99 / B88
hTml 7a6358

moNo/blaCK VersIoN tab holDING DeVICe

tab holDING DeVICe moNo/blaCK

WORKING WORLDWIDE

panTone® STanDarDS are ShoWn in The currenT 
eDiTionS of The panTone colour puBlicaTionS. The 
colourS ShoWn here are noT inTenDeD To maTch 
The panTone® colour STanDarDS.

panTone® iS a reGiSTereD TraDemark of panTone inc.

PANTONE®

7518 U

paNtoNe 7518 U
c21 / m43 / y43 / k50
r122 / G99 / B88
hTml 7a6358

always use the tab device when using our logo 
on our primary colour. for example our website.
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X

X

X

X

1.7

CO BRANDING preFerreD loGo proportIoNs

mINImUm Clear area eXamples

preFerreD proportIoNs
portraIt

eqUal proportIoNs
portraIt
15mm minimum SiZe

eqUal proportIoNs
laNDsCape
24mm minimum SiZe

60%100%

X

X

X

X

X

X

X

X

When using our logo with partner or sponsor 
logos, the partner logo should be reduced to 60% 
of The Donkey Sanctuary logo.

This rule should only be broken if a sponsor 
demands their logo to be of equal size.
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never alter our logo. artwork is available for all our logos.
for print and screen ready artwork please contact:
mark.cross@thedonkeysanctuary.org.uk

a brands strength comes from the discipline and consistency 
of its application, following these guidelines will help us all 
create a strong and unique Donkey Sanctuary brand identity.

opposite are a handful of examples of what not to do with 
our logo.

1.8

LOGO DON’TS

The Donkey
SanctuaryASSISTED THERAPY


The Donkey
SanctuaryASSISTED THERAPY



never alter the position of our 
logotype.

never alter the proportions of 
our logo and logotype.

never put our logo in another holding device. 
We have create a tab device for instances where 
our logo is placed on imagery or background 
colours that are out of our control.

never replace our logotype 
with our sub-brands or other 
products or services.

never recreate our logotype or 
put it in lowercase text.

never flip our logo. never reverse our logo.

never recolour our logo.

mark.cross
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1.9

OUR BRAND
ARCHITECTURE

NEED TO COMPLETE

The Elisabeth Svendsen Trust for Children 
and Donkeys (EST) and other sub-brand/
services have been merged into the refreshed 
Donkey Sanctuary brand. By creating a single all 
encompassing approach, The Donkey Sanctuary 
will become a stronger, clearer and more concise 
brand.

All the benefits, purpose and story of EST and 
sub-brands will be communicated through The 
Donkey Sanctuary master brand. 

mark.cross
Sticky Note
Insert graphic from next page.



Foiled in metallic brown 
to brand colour

ROSETTE GROUP ASSISTED RIDING
THERAPY

ADOPT A DONKEY

Brand architecture

WORKING WORLDWIDE
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OUR COLOURS
TEXTURES
TYPEFACES 
AND FORMATS
2.1	PRIMARY  COLOUR PALETTE
2.2 	 SECONDARY COLOUR PALETTE
2.3 	 TEXTURES & print techniques
2.4 	OUR  TYPEFACES
2.5 	LI TERATURE FORMATS AND SIZES

2.0

mark.cross
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PANTONE®

7518 U

PANTONE®

630 U
WHITE BLACK

paNtoNe 7518 U
c21 / m43 / y43 / k50
r122 / G99 / B88
hTml 7a6358

paNtoNe 630 U
c46 / m0 / y11 / k0
r155 / G204 / B218
hTml 9BccDa

WhIte blaCK

2.1

PRIMARY COLOUR
PALETTE

prImary braND ColoUr ComplImeNtary braND ColoUrs sINGle ColoUr prINt

The Donkey Sanctuary’s primary colour is now brown. 
Wherever possible our logo must be reproduced in pantone 
7518 u or the equivalent cmyk breakdown as shown below.

CmyK ColoUr prINtING
To reproduce this colour accurately and consistently we have 
created a four colour breakdown for use on all cmyk printed 
collateral: c21 / m43 / y43 / k50

spot ColoUr prINtING
Where possible and budgets allow always reproduce 
our primary brand colour as:  pantone® 7518 u

sINGle ColoUr prINtING
our logo may be reproduced in pantone® 7518 u 
or if that’s not available always use black.

never print our logo in any other colour.

Note: our primary colour palette should 
never be reproduced as tints.

mark.cross
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PANTONE®

583 U
PANTONE®

7408 U
PANTONE®

298 U
PANTONE®

2587 U
PANTONE®

1925 U
PANTONE®

158 U
PANTONE®

423 U

paNtoNe 583 U
c21 / m2 / y94 / k13
r197 / G195 / B13
hTml c5c30D

paNtoNe 7408 U
c0 / m31 / y91 / k3
r243 / G180 / B29
hTml f3B41D

paNtoNe 298 U
c53/ m2 / y1 / k0
r122 / G201 / B240
hTml 7ac9f0

paNtoNe 2587 U
c43 / m57 / y0 / k0
r161 / G123 / B181
hTml a17BB5

paNtoNe 1925 U
c0 / m90 / y54 / k0
r231 / G51 / B83
hTml e73353

paNtoNe 158 U
c0 / m60 / y95 / k0
r214 / G124 / B40
hTml D67c28

paNtoNe 423 U
c19/ m11 / y12 / k31
r164 / G170 / B171
hTml a4aaaB

2.2

SECONDARY COLOUR
PALETTE

brIGht ColoUr palette

brIGht ColoUr palette tINts

100% 100% 100%100% 100% 100% 100%

65% 65% 65%65% 65% 65% 65%

40% 40% 40%40% 40% 40% 40%

25% 25% 25%25% 25% 25% 25%

15% 15% 15%15% 15% 15% 15%

PANTONE®

3435 U
PANTONE®

295 U
PANTONE®

426 U
PANTONE®

2765 U
PANTONE®

299 U
PANTONE®

4625 U

paNtoNe 3435 U
c86 / m15 / y81 / k50
r13 / G64 / B25
hTml 0D4019

paNtoNe 295 U
c100 / m4 / y4 / k24
r0 / G46 / B99
hTml 002e63

paNtoNe 426 U
c100 / m4 / y4 / k24
r66 / G63 / B69
hTml 423f45

paNtoNe 2765 U
c57 / m79 / y0 / k2
r61 / G9 / B88
hTml 3D0958

paNtoNe 229 U
c5 / m92 / y43 / k17
r81 / G0/ B51
hTml 510033

paNtoNe 4625 U
cX / mX / yX / kX
r81 / G0/ B51
hTml XXXXXX

DarK ColoUr palette For ClothING aND UNIForms

Note:
thIs ColoUr palette Is 
reserVeD For oUr UNIForms.

NeVer Create tINts From the 
DarK ColoUr palette.
The Donkey Sanctuary’s look and feel 
is uplifting, bright and positive, always 
create tints from the bright colour 
palette as shown above.

To compliment our primary colour palette we have 
created a secondary colour palette.

our secondary colour palette has been selected 
to help you create vibrant and identifiable brand 
communications.

for examples of how to use our colours please see 
the application examples on pages xx-xx.
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teXtUreD paper stoCKs

paINteD NatUral teXtUres teXtUreD/DIstresseD prINteD baCKGroUNDs

NatUral teXtUres From the eNVIroNmeNt

2.3

TEXTURES AND
PRINT TECHNIqUES

teXtUre eXamples

The Donkey Sanctuary is a sensory, experiential and hands 
on charity. using textures, paper stocks, natural materials 
and distressed print techniques we will create a tactile brand 
with an ownable and distinctive look and feel to all our 
communications.

Below are is a list of suggested paper stocks. if cost prohibits 
using a natural feeling paper, then printing the texture (like 
the ones opposite) onto a standard uncoated paper stock is 
recommended.

mark is waiting for more samples and costs to 
come in on this.

teXtUreD/DIstresseD prINt teChNIqUes

mark.cross
Cross-Out

mark.cross
Replacement Text
Our preferred paper stock for printed materials is Essential Offset FSC in weights of 100gsm and 300gsm.



The Donkey SancTuary BranD GuiDelineS 18

2.4

OUR TYPEFACES prImary typeFaCe oNsCreeN typeFaCe

our Typefaces play an important role in building a strong, 
consistent and instantly recognisable Donkey Sanctuary 
brand. When used properly, type will also unify the look of all 
our communications.

our primary typeface is houschka pro. houschka pro is a 
highly legible modern sans serif typeface.

The monolinear structure, rounded corners and rolling 
curves give houschka pro a soft and friendly appearance.

for simplicity and consistency we have selected 4 weights 
from the font family, see opposite.

houschka pro is an openType format that features many 
variations of the same character, these are know as glyphs.

Note: Glyphs should only used in our communications to 
children, for example kids club.

boDy teXt
all main body text should be houschka pro medium. 
Size: 8.5pt. leading: 12pt. Tracking: Zero with optical kerning 
selected.

ImportaNt: The standard characters aa & Ww should 
always be used, never use the rounded Aa & Ww in capitals 
or lower case.

There are lots of different font companies producing 
typefaces. Some may have the same name but appear very 
differently. please ask if you need any help obtaining fonts: 
Ithelp@thedonkeysanctuary.org.uk

ARIAL
hoUsChKa pro thIN arIal

hoUsChKa pro meDIUm

hoUsChKa pro bolD

hoUsChKa pro eXtra bolD

hoUsChKa pro ChIlDreNs VarIatIoNs UsING Glyphs.
This example shows a small sample of alternative characters available.

Whenever houschka pro is 
not available for use onscreen 
please use arial for all digital 
applications like e-mail, 
powerpoint presentations and 
websites.

THIN
meDium
bolD
EXTRA BOLD
KIDS CLUB
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2.5

Literature 
formats and sizes

A4 FORMATS
210 X 297

A4 PORTRAIT 1/2 A4 PORTRAIT 1/3 A4 PORTRAIT A5 PORTRAIT A5 LANDSCAPE A6 PORTRAIT A6 LANDSCAPE

A5 FORMATS
148 X 210

A6 FORMATS
105 X 148

Wherever possible ‘A’ formats should be 
selected to deliver the most cost effective 
solution for all our print. (UK)

A0 and A1 are also available for posters 
and promotional materials.

mark.cross
Cross-Out

mark.cross
Inserted Text
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OUR 
EXTERNAL
COMMUNICATIONS

3.0

3.1	OUR  STATIONERY letterheads
3.2	OUR  STATIONERY comp slips 
	 and business cards
3.3	 our literature components
3.4	 full bleed photography
3.5	d onkey silhouettes  
	FEA TURING photography
3.6	d onkey silhouettes  
	FEA TURING ILLUSTRATIONS
3.7	 campaign marketing leaflets
3.8	 campaign marketing posters
3.9	 international marketing
3.10	 Gift Catalogues

mark.cross
Sticky Note
Delete 'OUR' at start of 3.1, 3.2 and 3.3.
Delete 'S' at end of 'LETTERHEADS'.
Spell out 'COMPLIMENT'. And make CS and BC singular.
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3.1

OUR STATIONERY
LETTERHEAD AND CONTINUATION SHEET

nulloruptae num rae lam, et et qui volorentio qui dolorepta cuptatu bit que ommodis ne 
opta dignist emodis aut evelibus sedi officia volupta turepudae aliquiate nonsed magnihi 
ciatquibus eos ant pratur ant re non coresci destrum es ipsam.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius ent occus 
quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. ovidis ut 
ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim oluptio rrorio 
consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad qui ullantur 
aute voluptasped magnatibea ium imolorem dolore labo. Sum re plabor assi omnias ducia 
nonem.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

kind regards,

 

mark Cross
Brand and Design manager

Name sUrName
company
Street address
Town address
postcode

15th march 2012

Dear sir,

nulloruptae num rae lam, et et qui volorentio qui dolorepta cuptatu bit que ommodis ne 
opta dignist emodis aut evelibus sedi officia volupta turepudae aliquiate nonsed magnihi 
ciatquibus eos ant pratur ant re non coresci destrum es ipsam.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius ent occus 
quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. ovidis ut 
ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim oluptio rrorio 
consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad qui ullantur 
aute voluptasped magnatibea ium imolorem dolore labo. Sum re plabor assi omnias ducia 
nonem.

kind regards,

 

mark Cross
Brand and Design manager

the DoNKey saNCtUry
Slade house farm  
Sidmouth  
Devon eX10 0nu

t 01395 578 222
e info@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.uk
charity number 264818

letterheaD FroNt CoNtINUatIoN sheet

letterheaD baCK
The printing of letterhead 
backs is reserved for specific 
campaigns.

all our stationery is available as print ready artwork.
please contact mark.cross@thedonkeysanctuary.org.uk
for all stationery artwork.

right 
margin 
49mm

right 
margin 
49mm

left
margin
20mm

left
margin
20mm

Top margin 49mm Top margin 49mm

Bottom margin 13mm Bottom margin 13mm

Name sUrName
company
Street address
Town address
postcode

15th march 2012

Dear sir,

nulloruptae num rae lam, et et qui volorentio qui dolorepta cuptatu bit que ommodis ne 
opta dignist emodis aut evelibus sedi officia volupta turepudae aliquiate nonsed magnihi 
ciatquibus eos ant pratur ant re non coresci destrum es ipsam.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius ent occus 
quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. ovidis ut 
ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim oluptio rrorio 
consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad qui ullantur 
aute voluptasped magnatibea ium imolorem dolore labo. Sum re plabor assi omnias ducia 
nonem.

kind regards,

mark Cross
Brand and Design manager

tthe Dohe DoNNKKeey y ssaaNNCCttUUrryy
Slade Slade hhoouse use ffarm  arm  
Sidmouth Sidmouth 
Devon Devon eeXX10 010 0nnuu

tt 0 01395 578 2221395 578 222
ee info@thedonkeysanctuary.org.ukinfo@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.ukwww.thedonkeysanctuary.org.uk
cchharity number 264818arity number 264818

rriight ght 
margin margin 
49mm49mm

llefteft
marginmargin
20mm20mm

Top margin 49mmTop margin 49mm

Bottom margin 13mmBottom margin 13mm

nulloruptae num rae lam, et et qui volorentio qui dolorepta cuptatu bit que ommodis ne 
opta dignist emodis aut evelibus sedi officia volupta turepudae aliquiate nonsed magnihi 
ciatquibus eos ant pratur ant re non coresci destrum es ipsam.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius ent occus 
quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. ovidis ut 
ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim oluptio rrorio 
consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad qui ullantur 
aute voluptasped magnatibea ium imolorem dolore labo. Sum re plabor assi omnias ducia 
nonem.

fugiam as adit harumet etur alit quiasse digenihil maio consequi dem volupta ecesto mos 
as aut maiorepel is ariorerepra sam id ipsunt int idel maio optiantem aut vellorias aut eum 
eum fuga. ut dem as eosti aruptat urepta eos molupti volessust quia vitaestibus pelescius 
ent occus quamet et esti quaectoris voluptia vendempore volum lam, ut in nonseca tatio. 
ovidis ut ommolest, commod mint litate porit voluptur sunt lit adipicit fuga. usdanim 
oluptio rrorio consequatem et ditisquam repudae di dolorum ipsam sit ut aut amenditat ad 
qui ullantur aute voluptasped magnatibea ium imolorem dolore labo.

kind regards,

mark Cross
Brand and Design manager

rriight ght 
margin margin 
49mm49mm

llefteft
marginmargin
20mm20mm

Top margin 49mmTop margin 49mm

Bottom margin 13mmBottom margin 13mm

mark.cross
Cross-Out

mark.cross
Sticky Note
Not a biggy but given that the address doesn't use punctuation, the salutation probably shouldn't either.
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3.2

OUR STATIONERY
COMPLIMENT SLIPS AND BUSINESS CARDS

I LOVE The locally SourceD 
raSpBerry ice cream in The 
haylofT reSTauranT

the DoNKey saNCtUry
Slade house farm  
Sidmouth  
Devon eX10 0nu

t 01395 578 222
e info@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.uk
charity number 264818

ComplImeNt slIp FroNt

ComplImeNt slIp baCK
The printing of compliment slip backs 
is reserved for specific campaigns.

bUsINess CarD FroNt

bUsINess CarD baCK WIth optIoNal 
persoNalIsatIoN

tthhe Doe DoNNKKeey y ssaaNNCCttUUrryy
Slade Slade hhoouse use ffaarm  rm  
Sidmouth Sidmouth 
Devon Devon eeXX10 010 0nnuu

tt 0 01395 578 2221395 578 222
ee info@thedonkeysanctuary.org.ukinfo@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.ukwww.thedonkeysanctuary.org.uk
cchharity number 264818arity number 264818

t 01395 578 222
m 0000 000000
e mark.cross@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.uk

MARK CROSS
BranD & DeSiGn manaGer

the DoNKey saNCtUry
Slade house farm  
Sidmouth  
Devon eX10 0nu

I LOVE The locally SourceD
raSpBerry ice cream in The
haylofhaylofha T reSTaTaT uranT

tt 0 01395 578 2221395 578 222
mm 0000 0000 000000 000000
ee m mark.cross@thedonkeysanctuary.org.ukark.cross@thedonkeysanctuary.org.uk
www.thedonkeysanctuary.org.ukwww.thedonkeysanctuary.org.uk

MARK CROSSMARK CROSS
BranBranDD & De& DeSSiiGGnn mmanaanaGGerer

tthhe Doe DoNNKKeey y ssaaNNCCttUUrryy
Slade Slade hhoouse use ffaarm  rm  
Sidmouth Sidmouth 
Devon Devon eeXX10 010 0nnuu

mark.cross
Cross-Out
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1. loGo sIZe aND posItIoN
See instructions opposite for how to use our 
logo on a5 communications.

2. tItle
houschka pro Bold. Size: 13.5pt. leading: 
13.5pt. colour: c21 m43 y43 k50.

3. sUb tItle
houschka pro medium. Size: 13.5pt. leading: 
13.5pt. colour: c21 m43 y43 k50.

4. thICK rUle 
Weight: 3pt. position: 2mm from titles baseline.

5. heaDlINe
houschka pro extra Bold. 
Size: optional. leading: Scales with text set 
at this size. colour: choose a colour from the 
secondary colour palette that matches a key 
colour within your selected image. for example 
the blue title opposite uses pantone 298 u to 
compliment the blue sky background. 

6. GrID
6 columns. 
left and right margin: 11mm.
Top margin 13mm. 
Bottom margin: 14mm. 
Gutter: 3mm.

noTe: you may set the headline to multiply in 
the effects menu so some of the background 
images texture shows through the text. This 
should only be done on light backgrounds.

our grids are available as print ready artwork. 
please contact.
mark.cross@thedonkeysanctuary.org.uk

3.3

OUR GRIDS
A5 COVER

INterNatIoNal DoNKey WeeK
8Th To 15Th may 2012

FREEDOM,
FRIENDSHIP,
FRESH AIR.
ONE WEEK IS
NEVER ENOUGH.

logo 10.5mm from the top

logo height 38.5mm

logo 11mm in from right edge

14mm

 TeXT 13mm from top

2. 1. 
3. 
4. 

5. 

6. 

mark.cross
Cross-Out

mark.cross
Replacement Text
e

mark.cross
Sticky Note
Heading on Contents page is:
LITERATURE COMPONENTS
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3.4

OUR GRIDS
A5 INTERNAL PAGES

Sed ut perspiciatis unde omnis iste natus error sit voluptatem 
accusantium doloremque laudantium, totam rem aperiam, 
eaque ipsa quae ab illo inventore veritatis et quasi architecto 
beatae vitae dicta sunt explicabo. nemo enim ipsam 
voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed 
quia consequuntur magni dolores eos qui ratione voluptatem 
sequi nesciunt. neque porro quisquam est, qui dolorem ipsum 
quia dolor sit amet, consectetur, adipisci velit, sed quia non 
numquam eius modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. ut enim ad minima 
veniam, quis nostrum exercitationem ullam corporis suscipit 
laboriosam, nisi ut aliquid ex ea commodi consequatur? quis 
autem vel eum iure reprehenderit qui in ea voluptate velit esse 
quam nihil molestiae consequatur, vel illum qui dolorem eum 
fugiat quo voluptas nulla pariatur

2. 

3. 

4. 4. 

1. 

1. boDy Copy FoNt aND sIZe
houschka pro medium. 
Size: 10pt. leading: 13pt.

2. thICK rUle 
Weight: 3pt.

3. thIN rUle 
Weight: 0.8pt.

4. GrID
6 columns. 
left and right margin: 11mm.
Top margin 13mm. 
Bottom margin: 14mm. 
Gutter: 3mm.
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1. loGo sIZe aND posItIoN
See instructions opposite for how to use our 
logo on a5 communications

2. tItle
houschka pro Bold. Size: 13.5pt. leading: 
13.5pt. colour: c21 m43 y43 k50

3. sUb tItle
houschka pro medium. Size: 13.5pt. leading: 
13.5pt. colour: c21 m43 y43 k50

4. thICK rUle 
Weight: 3pt. position: 2mm from title baseline

5. heaDlINe
houschka pro extra Bold. 
Size: optional. leading: Scales with text set 
at this size. colour: choose a colour from 
the secondary colour palette that matches 
a key colour within your selected image. for 
example the blue title opposite uses pantone 
298 u to compliment the blue sky background. 

6. GrID
4 columns. 
left and right margin: 9mm.
Top margin 13mm. 
Bottom margin: 14mm. 
Gutter: 3mm.

noTe: you may set the headline to multiply in 
the effects menu so some of the background 
images texture shows through the text. This 
should only be done on light backgrounds.

3.5

OUR GRIDS
1/3 A4 COVER

INterNatIoNal
DoNKey WeeK
8Th To 15Th 
may 2012

10.5mm from the top

logo height 38.5mm

logo 9mm in from right edge

14mm

 TeXT 13mm from top

FREEDOM,
FRIENDSHIP,
FRESH AIR.
ONE WEEK IS
NEVER ENOUGH.

INterNatata IoNal
DoNKey WeeK
8Th To 15Th
may 2012

14mm14mm

 T TeeXXT 13mm from topT 13mm from top

2. 

1. 

3. 

4. 

5. 

6. 

mark.cross
Cross-Out

mark.cross
Replacement Text
e
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3.6

OUR GRIDS
1/3 A4 INTERNAL PAGES

1. boDy Copy FoNt aND sIZe
houschka pro medium. 
Size: 10pt. leading: 13pt.

2. thICK rUle 
Weight: 3pt.

3. thIN rUle 
Weight: 0.8pt.

4. GrID
4 columns. 
left and right margin: 9mm.
Top margin 13mm. 
Bottom margin: 14mm. 
Gutter: 3mm.

Sed ut perspiciatis unde omnis iste natus error sit 
voluptatem accusantium doloremque laudantium, 
totam rem aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae dicta 
sunt explicabo. nemo enim ipsam voluptatem 
quia voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos qui 
ratione voluptatem sequi nesciunt. neque porro 
quisquam est, qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit, sed quia non numquam 
eius modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. ut enim ad 
minima veniam, quis nostrum exercitationem ullam 
corporis suscipit laboriosam, nisi ut aliquid ex ea 
commodi consequatur? quis autem vel eum iure 
reprehenderit qui in ea voluptate velit esse quam 
nihil molestiae consequatur, vel illum qui dolorem 
eum fugiat quo voluptas nulla pariatur

Sed ut perspiciatis unde omnis iste natus error sit 
voluptatem accusantium doloremque laudantium, 
totam rem aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae dicta 
sunt explicabo. nemo enim ipsam voluptatem 
quia voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos qui 
ratione voluptatem sequi nesciunt. neque porro 
quisquam est, qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit, sed quia non numquam 
eius modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. ut enim ad 
minima veniam, quis nostrum exercitationem ullam 
corporis suscipit laboriosam, nisi ut aliquid ex ea 
commodi consequatur? quis autem vel eum iure 
reprehenderit qui in ea voluptate velit esse quam 
nihil molestiae consequatur, vel illum qui dolorem 
eum fugiat quo voluptas nulla pariatur

2. 

3. 

4. 

1. 
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3.7

OUR LITERATURE
COMPONENTS

USING PHOTOGRAPHY.
A5 LEAFLET COVERS

MEET MINNIE.
ADOPTED LAST
WEEK BY AMY, 
AGED 5.

ADOPT A DONKEY

HUGS, CUDDLES,
FRIENDSHIP &
GIGGLES ALL
FOR FREE.

VISIT US IN DEVON

FFFFFFFFFFFRRRRRRRRRRRRRREEEEEEEEEEEEEEEEEEEEEDDDDDDDDDDOOOOOOOOOOOOOOOOOMMMMMMMMMMMMMM,,,,,,,,,
FFFFFFFFFFFFFFRRRRRRRRRRRIIIIIIIIIIIIIEEEEEEEEEEENNNNNNNNNNNNNNNDDDDDDDDDDDDDDSSSSSSSSSSSSSSSHHHHHHHHHIIIIIIIIIIIPPPPPPPPPPP,,,,,,,,,,

,,,,
FFFFFFFFFFFFFRRRRRRRRRRRRRREEEEEEEEEEEEEEESSSSSSSSSSSSSSSHHHHHHHHHHHHHHHHHHHHHHHHHHH AAAAAAAAAAAAAAIIIIIIIIIIIRRRRRRRRRRRR.........
OOOOOOOOOOOOOOOOOOOONNNNNNNNNNNNNNNNNNNEEEEEEEEEEEEEEE WWWWWWWWWWWWWWWWEEEEEEEEEEEEEEEEEEEEEEEEEEEEKKKKKKK  IIIIISSSSSSSSSSSSSSSSS
NNNNNNNNNNNNNNNNEEEEEEEEEEEEEEEEEVVVVVVVVVVVVVEEEEEEEEEEEEERRRRRRRRRRRRRRRRRRRR EEEEEEEEEEEENNNNNNNNNOOOOOOOOOOOUUUUUUUUUUUUGGGGGGGGGGGGGGGHHHHHHHHHHHHHHHHHHHH.......

INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

1000’s OF
DONKEYS LIKE
TOPSY & PIPPA
NEED YOUR HELP. 

PLEASE MAKE A DONATION
VISIT US IN DEVONVISVISVISVISVISVISVI IT IT IT TTTITT US US US USUSUUSUUUSUUUS IN IN IN INNININNN DEVDEVDEVDEVDEDEVDEVDEVVVONONONNONONON

TOUCH
CUDDLE
GROOM
FEED
GIGGLE
ALL FOR 
FREE.

£3 A MONTH
TURNS TEARS
OF PAIN INTO
TEARS OF JOY

VISIT US IN DEVON PLEASE MAKE A DONATION INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

TOUCH
CUDDLE
GROOM
FEED
GIGGLE
ALL FOR 
FREE.

SNIFF,SNIFF!
THE FRESH 
DEVON AIR
AWAITS?

£££££££££33333333 AAAAAAAAA MMMMMMMMMMMOOOOOOOOOONNNNNNNNNNNNNTTTTTTTTTHHHHHHHHHHHH
TTTTTTTUUUUUUUURRRRRRRRRRRRRRNNNNNNNNNNSSSSSSSSS TTTTTTTTEEEEEEEAAAAAAAAARRRRRRRRSSSSSSSSSSS
OOOOOOOOOFFFFFFFFF PPPPPPPPPPAAAAAAAAIIIIIINNNNNNNNNNNNNNN  IIIIIIIINNNNNNNNTTTTTTTTTTOOOOOOOOOOO
TTTTTTTTTTTTTEEEEEEEEAAAAAAAAARRRRRRRRSSSSSSSSSS OOOOOOOOOFFFFFFFFFF JJJJJJJJJJJOOOOOOOOOOYYYYYYYYY

PLEPLEPLEPLEPLEPLPL ASEASEASEASEASASSSASSSASESSE MAMAMAMAMAMAAAMAAAAKE KE KE KEKE KEKEKE A DA DA DA DA DAA DA ONAONAONAONAONAONAAATIOTIOTIOTTIOTIOTIOTIONNNNNNNNVISVISVISVISVISVIVISIT IT IT ITITTTT US US US US US US UUUUUUSS ININININNINNINNNINI DEVDEVDEVDEVDEVDEVDEVVVVONONONONONONON

TTTTTTTTOOOOOOOOOOOOUUUUUUUUUUUUUCCCCCCCCCHHHHHHHH
CCCCCCCCCCCUUUUUUUUUUDDDDDDDDDDDDDDDDDLLLLLLLLLEEEEEEEE
GGGGGGGGGRRRRRRROOOOOOOOOOOOOOOOOOOOOOOMMMMMMMMM
FFFFFFFFEEEEEEEEEEEEEEEDDDDDDDDDD
GGGGGGGGGGIIIIIIIIGGGGGGGGGGGGGGGGGGGGGGGLLLLLLLLEEEEEEEE
AAAAAAAAAAAALLLLLLLLLLLLLLLLLLLLLL FFFFFFFFFFOOOOOOOOOOOOORRRRRR
FFFFFFFRRRRRRRRRRREEEEEEEEEEEEEEEEEEE.......

INTINTINTNINTININTERNERNERNERNERERNERNERNNNERNNATIATIATIATIATIATIATTITIONAONAONAONAONAONAONAONAONAONAONAO L DL DL DLL DL DL DLLLL ONKONKONKONKONKONKKKKEY EY EY EYYEYEYEYE WEEWEEWEEWEEWWEWEEWWWEEWE KKKKKKK
8TH8TH8TH8TH8TH8TH8T8TH TOTOTOTOTOTOTO 151515151515TH TH TH TH TH THH MAYMAYMAYMAYMAYMAYAYYYYYMA 2020202020201212121212121211

SSSSSSSSSSSSSSSSNNNNNNNNNNIIIIIIIIIIIIIIIIIIIIIIIIIIFFFFFFFFFFFFFFFFFFFFFFFFFFFFF,,,,,,,,,,,,,,,SSSSSSSSSSSSSSSSNNNNNNNNNNIIIIIIIIFFFFFFFFFFFFFFF!!!!!!!!!!!!!
TTTTTTTTTTTTTHHHHHHHEEEEEEEE FFFFFFFRRRRRRRRRREEEEEEEEEESSSSSSSSSSHHHHHHH 

,,,,,,,
DDDDDDDDDDDDDDEEEEEEEEVVVVVVVVVVVVVVOOOOOOOOOOOOONNNNNNNNNNNNN  AAAAAAAIIIIIIRRRRRRR
AAAAAAAAAWWWWWWWWWWWAAAAAAAAIIIIITTTTTTTTSSSSSSSSSSS????????

all our leaflets and marketing materials have been 
redesigned to create a clear, simple and easy to use layout. 
This will help you to create effective communications. 
The following pages show you the various options 
available to you when designing our literature.

1. tItle
The purpose of the piece, for example a call for donations.

The title’s position is fixed to the top left.

The rule also has a fixed weight, position and length. 
This must never be altered. 

2. heaDlINe
headlines should be written to create an emotional 
connection with your audience. for example, if you are 
promoting the Devon visitor attraction the headline could 
express the sensory experience visitors will feel while visiting 
The Donkey Sanctuary.

all headlines must be in capital letters using houschka pro 
extra Bold.

Note: The colour of the title reflects/compliments the 
colours within the cover imagery. Select from the secondary 
colour palette.

3) the ImaGe
all imagery should be used as an emotional hook for 
your audience. a more creative approach to imagery is 
recommended to ensure each piece has maximum standout 
and impact, for example the close up image opposite 
highlights the sensory experience through the image.

4) the loGo
our logo always sits in a clear area, this ensures clarity and 
standout.

The logo size and location are fixed. See pages 23 - 24 for 
examples of how to position our logo.

loGo IN a Clear area (the sKy)
The example above shows our logo in it’s fixed position, ranged top 
right. There is also an option of ranged bottom right. no other logo 
positions should be used.

use sky or light areas within imagery to create the clear space for our 
preferred portrait logo.

loGo IN the tab holDING DeVICe

1.

2.

4.

4.

4.

mark.cross
Cross-Out

mark.cross
Inserted Text
rational descriptor or

mark.cross
Cross-Out

mark.cross
Replacement Text
International Donkey Week.

mark.cross
Cross-Out

mark.cross
Replacement Text
e

mark.cross
Cross-Out

mark.cross
Replacement Text
19 and/or 23

mark.cross
Cross-Out

mark.cross
Sticky Note
A few people have asked why the donkeys are looking out of the page...should we consider addressing this in a short sentence below?
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3.8

FULL BLEED
Photography
A5 LEAFLET covers

MEET MINNIE.
ADOPTED LAST
WEEK BY AMY, 
AGED 5.

ADOPT A DONKEY

HUGS, CUDDLES,
FRIENDSHIP &
GIGGLES ALL
FOR FREE.

VISIT US IN DEVON

FFFFFFFFFFFRRRRRRRRRRRRRREEEEEEEEEEEEEEEEEEEEEDDDDDDDDDDOOOOOOOOOOOOOOOOOMMMMMMMMMMMMMM,,,,,,,,,
FFFFFFFFFFFFFFRRRRRRRRRRRIIIIIIIIIIIIIEEEEEEEEEEENNNNNNNNNNNNNNNDDDDDDDDDDDDDDSSSSSSSSSSSSSSSHHHHHHHHHIIIIIIIIIIIPPPPPPPPPPP,,,,,,,,,,

,,,,
FFFFFFFFFFFFFRRRRRRRRRRRRRREEEEEEEEEEEEEEESSSSSSSSSSSSSSSHHHHHHHHHHHHHHHHHHHHHHHHHHH AAAAAAAAAAAAAAIIIIIIIIIIIRRRRRRRRRRRR.........
OOOOOOOOOOOOOOOOOOOONNNNNNNNNNNNNNNNNNNEEEEEEEEEEEEEEE WWWWWWWWWWWWWWWWEEEEEEEEEEEEEEEEEEEEEEEEEEEEKKKKKKK  IIIIISSSSSSSSSSSSSSSSS
NNNNNNNNNNNNNNNNEEEEEEEEEEEEEEEEEVVVVVVVVVVVVVEEEEEEEEEEEEERRRRRRRRRRRRRRRRRRRR EEEEEEEEEEEENNNNNNNNNOOOOOOOOOOOUUUUUUUUUUUUGGGGGGGGGGGGGGGHHHHHHHHHHHHHHHHHHHH.......

INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

1000’s OF
DONKEYS LIKE
TOPSY & PIPPA
NEED YOUR HELP. 

PLEASE MAKE A DONATION

VISITOR ATTRACTION leaflets
Sky has been used to create a clear space for our preferred portrait 
logo. The sky also helps to create a unified look and feel to all our 
leaflets as shown in the set above.

FUNDRAISING AND CALL TO ACTION leaflets ADOPTION leaflets
The blue colour of the headline has been selected from our secondary 
colour palette to match the blue in the girls dress. You can tie the 
image to the emotive headline through colour.

The headline position can move up and down the left-hand margin so 
it’s positioned within the most legible area of the photograph.

EVENT leaflets
If required you can lighten or retouch the image to ensure the logo is 
as legible as possible.

mark.cross
Sticky Note
Conets page and numbering seem to be out of sink.

mark.cross
Inserted Text
'
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3.9

DONKEY SILHOUETTES 
FEATURING PHOTOGRAPHY
A5 LEAFLET COVERS

FREEDOM, FRESH AIR 
AND FRIENDSHIP.
ONE WEEK IS
NEVER ENOUGH.

MEMORIES AND
FRIENDSHIPS THAT
LAST FOREVER.

A FANTASTIC
DAY OUT FOR
ALL THE FAMILY.

ADOPT A DONKEYVISIT US IN DEVON INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

PLEASE MAKE A DONATION

MAKE A DIFFERENCE
FROM AS LITTLE AS
£3 A MONTH.

AAAAAAA FFFFFFFAAAAAAAAAAANNNNNNNNTTTTTTTTTAAAAAAAAASSSSSSSSSSTTTTTTTTIIIIIIIICCCCCCCC
DDDDDDDAAAAAAAAAYYYYYYYY OOOOOOOOOOOUUUUUUUUTTTTTTTT  FFFFFFFFFFFFFOOOOOOOOOOORRRRRRR
AAAAAAAAAAAAAALLLLLLLLLLLLLLLLLL  TTTTTTTTTTHHHHHHHHHEEEEEEEEE FFFFFFFFFFAAAAAAAAAAAAAMMMMMMMMIIIIIIILLLLLLLLLYYYYYYYYYYY....

VISVISVISIT IT IT I USUSUSUU INININN DEVDEVDEVDEVVVONONONON

VISITOR ATTRACTION leaflets
The combination of donkey shape and meadow instantly transports 
the audience to the beautiful and peaceful Donkey Sanctuary 
environment.

FUNDRAISING AND CALL TO ACTION leaflets
The shape, image and headline all illustrate how it costs very little to 
make a big difference to donkeys and people alike.

ADOPTION leaflets
The laughing girl and donkey capture the emotions and experience of 
adopting and being adopted.

EVENT leaflets
Changing perspectives. This leaflet shows the donkeys eye view during 
the fun packed Donkey Week.

We have developed a series of donkey shaped silhouettes 
to create a bold and instantly identifiable look to our 
communications.

The shapes can be used to hold photography, illustrations 
and typography.

The examples below show how imagery within the shape 
can capture the emotions and feelings of both donkeys and 
people.

The donkey shape is so identifiable we suggest you never put 
donkeys inside the shape. Instead we suggest featuring the 
sights, sounds and people who represent the message you 
are communicating.
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3.10

DONKEY SILHOUETTE 
FEATURING TYPOGRAPHY
A5 LEAFLET COVERS

ADOPT A DONKEYVISIT US IN DEVON INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

PLEASE MAKE A DONATION
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VISITOR ATTRACTION leaflets
The examples shown illustrate how language and simple messaging 
can create a compelling suite of marketing materials.

TIP: Use textures and distressed print techniques to bring your 
communications to life.

FUNDRAISING AND CALL TO ACTION leaflets ADOPTION leaflets EVENT leaflets
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CAMPAIGN MARKETING
A5 LEAFLET COVERS
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TOUCH
CUDDLE
GROOM
FEED
GIGGLE
ALL FOR 
FREE.

£3 A MONTH
TURNS TEARS
OF PAIN INTO
TEARS OF JOY

VISIT US IN DEVON PLEASE MAKE A DONATION INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012
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ALL FOR 
FREE.
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AWAITS?
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VISITOR ATTRACTION leaflets
The striking close-up and emotive headline, combined with the use 
of textured papers create instant appeal as well as a unique suite of 
communications.

FUNDRAISING AND CALL TO ACTION leaflets SPECIAL EVENT LEAFLET

Our new brand has been designed to create a consistent 
yet flexible look and feel across all materials. This flexibility 
enables us to keep  promotional materials or campaigns 
fresh, engaging, exciting and relevant.

The example below shows a campaign theme titled ‘Up 
close and personal’. The theme focuses on the sensory and 
emotional experiences of being a donor or Sanctuary visitor. 
The examples show how, although completely different, each 
piece is clearly part of The Donkey Sanctuary brand.
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3.12

CAMPAIGN MARKETING
A1 SCHOOLS POSTERS

INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012

SIDMOUTH
DEVON
EX10 0NU

OPEN ALL YEAR
MONDAY TO FRIDAY
9.00-5.30

thedonkeysanctuary.org.uk

SIDMOUTH
DEVON
EX10 0NU

OPEN ALL YEAR
MONDAY TO FRIDAY
9.00-5.30

thedonkeysanctuary.org.ukTOUCH
CUDDLE
GROOM
FEED
GIGGLE
ALL FOR 
FREE.

VISIT US IN DEVON

SNIFF,SNIFF!
TEARS OF JOY OR 
THE FRESH AIR?

VISITOR ATTRACTION POSTERS
The use of space and ultra tight crops have been used to create 
impact through the unexpected.

NOTE: The tab holding device has only been used on the left-hand 
poster because there is no clear area available.
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INTERNATIONAL MARKETING
A5 LEAFLET COVERS

DONKEY?
TRUCK?
LIFELINE?
HOPE? 

TRANSLATED
HEADLINE
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carehelpme
vaccinate
for

feed

protect

PROMOTING OUR INTERNATIONAL WORK
The Donkey Sanctuary help over 400,000 donkeys around the world, 
this number is increasing and so is our need to raise funding. Our 
international stories should predominantly be communicated through 
all our marketing activities. In cases where we need to raise awareness 
of specific activities follow the templates on this page.

TRANSLATED LEAFLETS FOR DONORS, 
STAFF AND DONKEY OWNERS
Apart from our Spanish and Italian teams all other international 
communications should be produced in English.

LEAFLETS highlighting service available to
INTERNATIONAL COMMUNITIES
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3.14

GIFT CATALOGUE
A5 COVERS

GIFT ITEM ICON

WONDERFUL GIFTS MA
LOVE FOR ANY OCCASIO
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CATALOGUE

CATALOGUE

GIFT

WONDERFUL GIFTS MADE WITH 
LOVE FOR ANY OCCASION

GIFT

ADE WITHHH
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GIFT CATALOGUES
Previously known as Donkey World, our gift catalogue and online shop 
now sit within The Donkey Sanctuary master brand identity although it 
will still be registered and operate financially as Donkey World Limited.

 We have simplified and cleaned up the cover design to show one of our 
great gifts.

GIGIGIGIGIIGIIIGIIIIFTFTFTFTFTFTFTTSSSSSS

GIFT TAG ICON
We’ve created this icon to use whenever 
you need to highlight items that are 
available to purchase in the gift shop or 
catalogue, for example in our newsletter 
uses this icon to direct people to gifts or 
to our online store.

mark.cross
Cross-Out



The Donkey Sanctuary Brand Guidelines 35

GIFT ITEM ICON

4.1	 VISITOR CENTRE LEAFLET COVERS
4.2	 VISITOR CENTRE LEAFLET INSIDES
4.3	 WALKING GUIDES LEAFLET INSIDES
4.4	COMPELLIN G COMMUNICATIONS  
	ONE  LOOK AND FEEL
4.5	 VISITOR CENTRE ICONS AND SIGNAGE
4.6	 VISITOR CENTRE HAYLOFT RESTAURANT
4.7	 VISITOR CENTRE WAY FINDING SIGNAGE
4.8	 BRANDED MERCHANDISE
4.9	 GIFT IDEAS -  TEA TOWELS
4.10	 GIFT IDEAS - COOL AND CONTEMPORARY
4.11	 GIFT IDEAS - CHRISTMAS CARDS

VISITOR
ATTRACTION 
BRANDING

4.0



The Donkey Sanctuary Brand Guidelines 36

4.1

VISITOR CENTRE 
LEAFLET COVERS
1/3 A4
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VISITOR GUIDES
Unified, cost effective and easy to navigate. Our aim is 
to illuminate the visitor’s experience.
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4.2

VISITOR CENTRE 
LEAFLET INSIDES
1/3 A4
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IMPORTANT INFORMATION

Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum orci, 
bibendum in pretium quis, volutpat sit 
amet dolor. Nulla mattis ultricies 
magna, nec commodo odio ferm in 
pretium quis, volutpat sit amet dolor. 
Nulla mattis ultricies magna, nec 
commodo odio fermentum sed. nd 
soentum sed. Quisque eleifend 
sollicitudin elit  facilisis mattis sapien 
nsecrbi felisollis ac posuultricies 
magna.

Lorem ipsum dolor sit amet, consectetur adipiscing 
stibulum orci, bibendum in pretium quis, volutpat sit amet 
dolor. Nulla mattis ultricies magna, nec commodo odio ferm 
in pretium quis, volutpat sit amet dolor. Nulla mattis ultricies 
magna, nec commodo odio fermentum sed. nd soentum 
sed. Quisque eleifend sollicitudin elit  facilisis mattis sapien 
nsecrbi felisollis ac posuultricies magna.

Lorem ipsum dolor sit amet, consectetur adipiscing 
stibulum orci, bibendum in pretium quis, volutpat sit amet 
dolor. Nulla mattis ultricies magna, nec commodo odio ferm 
in pretium quis, volutpat sit amet dolor. Nulla mattis ultricies 
magna, nec commodo odio fermentum sed. nd soentum 
sed. Quisque eleifend sollicitudin elit  facilisis mattis sapien 
nsecrbi felisollis ac posuultricies magna.

Lorem ipsum dolor sit amet, consectetur adipiscing 
stibulum orci, bibendum in pretium quis, volutpat sit amet 
dolor. Nulla mattis ultricies magna, nec commodo odio ferm 
in pretium quis, volutpat sit amet dolor. Nulla mattis ultricies 
magna, nec commodo odio fermentum sed. nd soentum 
sed. Quisque eleifend sollicitudin elit  facilisis mattis sapien 
nsecrbi felisollis ac posuultricies magna.

Lorem ipsum dolor sit amet, consectetur adipiscing 
stibulum orci, bibendum in pretium quis, volutpat sit amet 
dolor. Nulla mattis ultricies magna, nec commodo odio ferm 
in pretium quis, volutpat sit amet dolor. Nulla mattis ultricies 
magna, nec commodo odio fermentum sed. nd soentum 
sed. Quisque eleifend sollicitudin elit  facilisis mattis sapien 
nsecrbi felisollis ac posuultricies magna.

Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum ligula 
orci, bibendum in pretium quis, 
volutpat sit amet dolor. Nulla mattis 
ultricies magna, nec commodo odio 
ferm in pretium quis, volutpat sit amet 
dolor. Nulla mattis ultricies magna, nec 
commodo odio fermentum sed. nd 
soentum sed. Quisque eleifend 
sollicitudin elit  facilisis mattis.

Lorem ipsum dolor sit amet, 
consectetur ligula orci, bibendum in 
pretium quis, volutpat sit amet dolor. 
Nulla mattis ultricies magna, nec 
commodo odio ferm in pretium quis, 
volutpat sit amet dolor. Nulla mattis 
ultricies magna, nec commodo odio 
fermentum sed. nd soentum sed. 
Quisque eleifend sollicitudin elit  
facilisis mattis sapien nsecrbi felisollis 
ac posuultricies magna.

LOREM IPSUM DOLOR SIT AMET, 
CONSECTETUR ADIPISCING 
STIBULUM ORCI, BIBENDUM IN 
PRETIUM QUIS, VOLUTPAT SIT 
AMET DOLOR. NULLA MATTIS 
ULTRICIES MAGNA, NEC COMODO 
ODIO FERM IN PRETIUM QUIS, 
VOLUTPAT SIT AMET DOLOR. 
NULLA MATTIS ULTRICIES MAGNA, 
NEC COMMODO ODIO FERMEN 
TUM SED. ND SOENTUM SED. 
QUISQUE ELEIFEND

MAKING 
THE MOST
OF YOUR
VISIT
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VISITOR GUIDE internal pages
We have simplified and cleaned up our communications to help visitor’s 
identify the attractions they wish to visit.

We have created a series of icons using our heart device for all our 
signature attractions, this is for use on guides, way finding, signage etc.

The example above shows one side of the visitor guide, the back may 
also be used. The guide above could also fold out to feature a map of the 
The Donkey Sanctuary facilities.
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4.3

WALKING GUIDES 
LEAFLET INSIDES
1/3 A4 LEAFLET INSIDE

LOREM IPSUM DOLOR SIT AMET, 
CONSECTETUR ADIPISCING 
STIBULUM ORCI, BIBENDUM IN 
PRETIUM QUIS, VOLUTPAT SIT 
AMET DOLOR. NULLA MATTIS 
ULTRICIES MAGNA, NEC COMODO 
ODIO FERM IN PRETIUM QUIS, 
VOLUTPAT SIT AMET DOLOR. 
NULLA MATTIS ULTRICIES MAGNA, 
NEC COMMODO ODIO FERMEN 
TUM SED. ND SOENTUM SED. 
QUISQUE ELEIFEND

8 SIM
P

LE W
A

LKS

8 SIM
P
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A

LKS Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum orci, 
bibendum in pretium quis, volutpat sit 
amet dolor. Nulla mattis ultricies 
magna, nec commodo odio ferm in 
pretium quis, volutpat sit amet dolor.

LEVEL
Easy

DISTANCE
3 miles

ESTIMATED TIME
45 minutes

ACCESSABILITY
Suitable for pushchairs and wheelchairs

DONKEY SIGHTING RATING
High

Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum orci, 
bibendum in pretium quis, volutpat sit 
amet dolor. Nulla mattis ultricies 
magna, nec commodo odio ferm in 
pretium quis, volutpat sit amet dolor.

LEVEL
Hard

DISTANCE
8 miles

ESTIMATED TIME
2 hours

ACCESSABILITY
NOT suitable for pushchairs and wheelchairs

DONKEY SIGHTING RATING
Very High

Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum orci, 
bibendum in pretium quis, volutpat sit 
amet dolor. Nulla mattis ultricies 
magna, nec commodo odio ferm in 
pretium quis, volutpat sit amet dolor.

LEVEL
Moderate

DISTANCE
4.5 miles

ESTIMATED TIME
1 hour

ACCESSABILITY
Suitable for pushchairs and wheelchairs

DONKEY SIGHTING RATING
High

ENJOY
DEVON AT
IT’S FINEST
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Lorem ipsum dolor sit amet, 
consectetur adipiscing stibulum orci, 
bibendum in pretium quis, volutpat sit 
amet dolor. Nulla mattis ultricies 
magna, nec commodo odio ferm in 
pretium quis, volutpat sit amet dolor.

LEVEL
Moderate

DISTANCE
4.5 miles

ESTIMATED TIME
1 hour

ACCESSABILITY
Suitable for pushchairs and wheelchairs

DONKEY SIGHTING RATING
High
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LOREM IPSUM DOLOR SIT AMET, 
CONSECTETUR ADIPISCING 
STIBULUM ORCI, BIBENDUM IN 
PRETIUM QUIS, VOLUTPAT SIT 
AMET DOLOR. NULLA MATTIS 
ULTRICIES MAGNA, NEC COMODO 
ODIO FERM IN PRETIUM QUIS, 
VOLUTPAT SIT AMET DOLOR. 
NULLA MATTIS ULTRICIES MAGNA, 
NEC COMMODO ODIO FERMEN 
TUM SED. ND SOENTUM SED. 
QUISQUE ELEIFEND
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VISITOR GUIDE internal pages
Although the content is totally different, visitors will 
instantly recognise that this is a Donkey Sanctuary 
guide.

This is all achieved through the consistent use of; 
fonts, colours, paper stocks, rules and layout.
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4.4

COMPELLING
COMMUNICATIONS.
ONE LOOK AND FEEL

4 very different leaflets. 1 cohesive visual style.

A FANTASTIC
DAY OUT FOR
ALL THE FAMILY.

VISIT US IN DEVON

AAAAA FFFFFFFFAAAAAAAAAANNNNNTTTTTTAAAAASSSSSSSTTTTTTTIIIIICCCCCCCCCC
DDDDDDAAAAAAAAAYYYYYYYY OOOOOOOOOOOUUUUUTTTTTTT FFFFFFFFFFFFFFOOOOOOORRRRRRR
AAAAAAAALLLLLLLLLLLLLLLLLLL TTTTTHHHHHHEEEEEEE FFFFFAAAAAAAAAMMMMMMMIIIIIIIIIILLLLLLLLYYYYYYYYYY...

VISVISVV IT IT T TTTTTT US US USUUS U IN IN NNINNN DEVDEVDEVDEVDEVDEVVVONONNONNONOO PLEASE MAKE A DONATIONPLEPLEPPL ASEASEASEASEASSSSSA MAMAAMAAAKE KEKEKKEKE A DA DAAAA DDAAA ONAONAONAONAONAAAATIOTIOTIOTIOT NNNNNN

8 SIM
P

LE W
A

LKS
88888888 SSSSSSSSSIIIIIIIIMMMMMMMMMMMMM

PPPPPPPP
LLLLLLLLLEEEEEEEEEE WWWWWWWW

AAAAAAA
LLLLLLLLLLLLLKKKKKKKKSSSSSSSSSS

INTERNATIONAL DONKEY WEEK
8TH TO 15TH MAY 2012
INTINTN ERNERNERNERNERNNNRRE ATIATIATIONAONAONONONANOONAL DL DLLL DL DDONKONKONKONKOOONKKKKEY EY EY EE WEEWEEWEEWWEEWW KK
8TH8TH8TT TOTOTOT 15155THTHTHTHHH MAYMAYMAYMAYYMAYAYYMAY 202020121212122

FFFFFFFFRRRRRRRREEEEEEEEEEEEEEDDDDDDDDOOOOOOOOOOMMMMMMMMMMMM,,,,,,
FFFFFFFFFFFRRRRRRRIIIIIIIIEEEEEEENNNNNNNNNDDDDDDDDDSSSSSSSSSHHHHHHHHIIIIIIIIPPPPPPPPP,,,,,,,,

,,,,
FFFFFFFFFFRRRRRRRRRRREEEEEEEEEEEESSSSSSSSSSHHHHHHHHHHHHHHHHHHHHHHHHH  AAAAAAAAAIIIIIIRRRRRRRRR.....
OOOOOOOOOOOOOONNNNNNNNNNNNNNEEEEEEEEEEE  WWWWWWWWWWEEEEEEEEEEEEEEEEEEEEKKKKKKK  IIIIIISSSSSSSSSSSSS
NNNNNNNNNNEEEEEEEEEEEEVVVVVVVVVVVEEEEEEEEERRRRRRRRRRRRRRRRRR EEEEEEEEENNNNNNNOOOOOOOUUUUUUUUUGGGGGGGGGGHHHHHHHHHHH......

THE SAME BUT DIFFERENT
Each leaflet above is uniquely different but all still feel as though they 
come from the same brand.

The Donkey Sanctuary rebrand has been designed to allow creative 
flexibility, this will keep our communications engaging and fresh. The 
design sets a rigid graphic framework that ensures every piece of 
communication feels like it belongs to us.
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4.5

VISITOR CENTRE
ATTRACTION ICONS

VISITOR CENTRE
ATTRACTION SIGNAGE

To help visitors identify and find our signature attractions at 
visitor centres we have created a series of icons using our 
heart device. These icons are used on guides, way finding, 
signage etc.

Signage specifications
Natural light coloured woods are used as the basis for all 
signage. The wood must be from sustainable sources or even 
better, be reclaimed and repurposed so we have little or no 
impact on the environment.

The signs opposite show a multi layered approach to add 
depth and bring each sign to life.

Alternatively the graphics could be laser or erosion cut 
to match the way finding signage. The background colour 
should be painted with an exterior paint to match Pantone 
7518 U.

WALL MOUNTED SIGNS

FREESTANDING SIGNS
The post dimensions on all signage must be 
the same on all visitor signage.
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MENUMMMMMMMMMMEEEEEEEEEEEENNNNNNNNNNNUUUUUUUU

4.6

GIFT SHOP AND
Hayloft Restaurant
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4.7

VISITOR CENTRE
WAY FINDING SIGNAGE
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WALK
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PANTONE®

7518 U

eNtraNCe sIGNaGe post sIGNs
The top of each sign is angled to
 disperse rain water to prolong the life
of all signage.

natural light coloured woods are used as the basis for all 
signage. The wood must be from sustainable sources or even 
better be reclaimed and repurposed so we have little or no 
impact on the environment.

The graphics are laser or erosion cut into the wood and 
painted with an exterior paint to match pantone 7518 u. 
We have selected this process so ageing and time have no 
impact on legibility.

colours should only be added where they assist way finding, 
for example highlighting the 8 walks around The Donkey 
Sanctuary.
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4.8

BRANDED
MERCHANDISE
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HOHOHHHOOMMMMEEEEMMMMMAAAAAADEDEDEDEEDONDONDONODONONNKEYKEYKEYEKEYKEYKEYYMADE WITH LOVE

WORKING WORLDWIDE

Merchandise should, where possible, be natural, ethical 
and be of the highest quality. Each gift or shop item should 
represent the values of The Donkey Sanctuary and its 
passion for care and quality.
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4.9

GIFT IDEAS
Tea towels

WORKING WORLDWIDE

IF  YOU
CAN’T
STAND

THE
HEAT

I’VE HAD A DELICIOUS 
CREAM TEA AT THE

HAYLOF T RESTAURANT 

WWW.THEDONKEYSANCTUARY.ORG.UK

WWW.THEDONKEYSANCTUARY.ORG.UK WWW.THEDONKEYSANCTUARY.ORG.UK WWW.THEDONKEYSANCTUARY.ORG.UK

DRYING
TEARS
SINCE
1969

Branded TEA TOWELS Witty call to actions
Visit the Donkey Sanctuary.

Note: The Donkey Sanctuary logo must always be 
used to endorse our messages and products.

smile in the mind IDEAS
A witty one liner makes this tea towel 
relevant and memorable.

HIGHLIGHTING visitor ATTRACTIONS
Another witty play on the ‘tea towel’ is cleverly used to 
highlight delicious cream teas at the Hayloft Restaurant. 
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4.10

GIFT IDEAS
COOL AND CONTEMPORARY

LIMITED EDITION DONKEY PRINTS
To appeal to a younger generation of donors and Donkey 
Sanctuary visitors the merchandise above is a suggestion for 
ranges of modern and cool contemporary homewares and gifts.

OFFICE WARES
Gifts don’t just have to be for the home. 
This cool little note holder called Morris is 
an ideal office accessory.

WORKING WORLDWIDE

WORKING WORLDWIDE
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WORKING WORLDWIDE

WORKING WORLDWIDE

APPROX 90mm
HEIGHT

APPROX 60mm
HEIGHT

THEDONKEYSANCTUARY.ORG.UK 

THEDONKEYSANCTUARY.ORG.UK 

T-SHIRTS
A simple and witty T-Shirt highlights the great 
work done by the charity.



The Donkey Sanctuary Brand Guidelines 46

4.11

Christmas card ideas

MERRY CHRISTMAS
AND HAPPY NEW YEAR

Christmas card
Our story and the Christmas story are united 
through this simple, witty idea.
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5.1

VEHICLE BRANDING
4X4’S

The safety of our staff and the donkeys 
is our number one priority when 
called out to rescue or transport 
donkeys on todays busy highways. 
like the emergency services, all our 
vehicles have been designed to create 
disruption and standout.

VehICle ColoUrs
We have selected the avery 900 Super 
cast range, these match our pantone 
brand colours to deliver consistency at 
every brand touch point.

metallIC 
prImary broWN

match to 
pantone 7518 c

match to 
pantone 630 c

match to 
pantone 877 c Silver

match to 
pantone 583 c

Gloss blUe

metallIC 
sIlVer

Gloss GreeN

AVERY P410 
BROWN

AVERY 297
BLUE

AVERY 990
SILVER

AVERY 985
GREEN 

mark.cross
Cross-Out

mark.cross
Replacement Text
 VEHICLES

mark.cross
Inserted Text
'

mark.cross
Sticky Note
Avery 993-01
Antique bronze metallic



The Donkey Sanctuary Brand Guidelines 48

5.2

VEHICLE BRANDING
HORSE/DONKEY BOXES
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6.1

MASTER UNIFORMS

WORKING WORLDWIDE

WORKING WORLDWIDE
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WORKING WORLDWIDE

WORKING WORLDWIDE

APPROX 90mm
HEIGHT

APPROX 60mm
HEIGHT

THEDONKEYSANCTUARY.ORG.UK 

THEDONKEYSANCTUARY.ORG.UK 

FleeCe polo shIrt

FleeCe polo shIrtloGo loGolINING lINING

PANTONE®

4625 U
PANTONE®

4625 U
PANTONE®

630 U
PANTONE®

630 U
PANTONE®

7504 U
PANTONE®

7504 U

loGo DetaIlING

loGo
reproduced in a 
high gloss thread to 
contrast the matt 
fabrics of the fleece 
and polo shirt.match 
to pantone 7504.

WhiTe DeTailS
Stitch in matt white 
thread.

STrapline
reproduced in a high 
gloss thread. match to 
pantone 630.

sUbtle 
embroIDery
Brown on brown 
embroidered 
logo is subtle and 
feels modern.
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100mm logo - thread colour 1336 + white

Thread colours quoted from the MADEIRA CLASSIC No.30 range

Top of ‘T’ in ‘THE’ to line through
with the foot of the colar stitching.

‘WORKING WORLDWIDE’ to be 
centred on the shoulder line of all
three polo types.

6mm cap height - thread colour 1089

Primary shirt. For all staff except Security and Hayloft.
Shirt colour to match PANTONE 295 U (KK 403)

Security - 5mm cap heught, thread colour white

Security shirt.
Shirt colour to match PANTONE 295 U (KK 403)

Volunteer - 5mm cap height thread colour white

Volunteer shirt.
Shirt colour to match PANTONE 229 U (KK ???)

A

A
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WORKING WORLDWIDE

WORKING WORLDWIDE
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WORKING WORLDWIDE

WORKING WORLDWIDE

APPROX 90mm
HEIGHT

APPROX 60mm
HEIGHT

THEDONKEYSANCTUARY.ORG.UK 

THEDONKEYSANCTUARY.ORG.UK 

polo shIrt loGo

This colour matches 
a 30% tint of 
pantone 7408 u 
in the secondary 
colour palette.

blUe spots VIolet spots
Collar aND 
CUFF DetaIls

6.2

VISITOR ATTRACTION 
UNIFORMS

BLACK PANTONE®

298 U
PANTONE®

2587 U
PANTONE®

7504 U
PANTONE®

1205 U

loGo DetaIlING

Tea poT anD TiTle
reproduced in a 
high gloss thread to 
contrast the matt polo 
shirt fabric. match to 
pantone XXXX.

SpoTS
Stitch in matt thread. 
match to
pantone 2587 u
pantone 298 u

WORKING WORLDWIDE

WORKING WORLDWIDE
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WORKING WORLDWIDE

WORKING WORLDWIDE

APPROX 90mm
HEIGHT

APPROX 60mm
HEIGHT

THEDONKEYSANCTUARY.ORG.UK 

THEDONKEYSANCTUARY.ORG.UK 
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WORKING WORLDWIDE

WORKING WORLDWIDE
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WORKING WORLDWIDE

WORKING WORLDWIDE

APPROX 90mm
HEIGHT

APPROX 60mm
HEIGHT

THEDONKEYSANCTUARY.ORG.UK 

THEDONKEYSANCTUARY.ORG.UK 

JaCKet loGo DetaIlING

6.3

UTILITY jACKETS
AND BODY WARMERS

paNtoNe 4625 U UtIlIty boDy Warmer
a practical multi-pocketed over jacket.

paNtoNe 4625 U boDy Warmer
This could be an item available from the gift shop or catalogue as 
well as being worn by Donkey Sanctuary staff.

PANTONE®

4625 U
PANTONE®

630 U
PANTONE®

7504 U
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7.1

OUR WEBSITE

Web prImary 
broWN 
r122 / G201 / B240
hTml 7ac9f0

Web GreeN 
r197 / G195 / B13
hTml c5c30D

Web VIolet 
r161 / G123 / B181
hTml a17BB5

Web yelloW 
r243 / G180 / B29
hTml f3B41D

Web blUe 
r122 / G201 / B240
hTml 7ac9f0

Web oraNGe 
r214 / G124 / B40
hTml D67c28

Web Grey 
r164 / G170 / B171
hTml a4aaaB

Web reD
r231 / G51 / B83
hTml e73353

Web WhIte
r255 / G255 / B255
hTml ffffff

Web DarK broWN 
baCKGroUND 
ColoUr
r122 / G201 / B240
hTml 7ac9f0

Web DarK broWN 
teXtUre ColoUr 
r122 / G201 / B240
hTml 7ac9f0

Web prImary 
blUe 
r155 / G204 / B218
hTml 9BccDa

prImary ColoUr
palette

seCoNDary brIGht 
ColoUr palette

seCoNDary 
brIGht ColoUr 
palette tINts

Note: never tint 
our primary colour 
palette.

100%

65%

40%

25%

15%

our website should be seen as a virtual 
extention of The Donkey Sanctuary 
visitor centre. We want web visitors 
to experience a rich and interactive 
environment. our website should be 
intuitive and easy to get updates, news 
and info. But most of all, it should be 
easy for visitors to make a donation, 
adopt or find out how they can get 
involved.

1. loGo sIZe aND posItIoN
The logo, it’s colour and position are 
fixed. artwork and layered photoshop 
pSD files are available from the brand 
and marketing team for all website 
content.

2. FoNts heaDlINes
houschka pro Bold. capitals.

boDy teXt heaDINGs
arial Bold. capitals. Size: 12pt. 
leading: 16pt.

boDy teXt sUb heaDINGs
arial Bold. Size: 12pt. 
leading: 16pt.

boDy teXt
arial regular. Size: 12pt. 
leading: 16pt.

4. the Use oF ColoUr
copy here 

6. GrID
We use a 4 column modular system 
set on a 4 column grid.

mark.cross
Cross-Out

mark.cross
Cross-Out

mark.cross
Replacement Text
The general rule of thumb is for each page view to consist of at least 75% from the primary colour palette. The remaining 25% to be made up from photographs and secondary colour palette graphics. Exceptions would include areas of the site where a secondary colour is used as a background page colour to add variety and differentiation to the visitor journey.

mark.cross
Sticky Note
Possibly add a couple of smaller screen graphics to show:
Adoptions and Shop??
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8.1

OUR TONE OF VOICE

TO BE COMPLETED
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THANK YOU

designed and produced by

theallotmentbranddesign.com

The Donkey SancTury
SlaDe houSe farm  
SiDmouTh  
DeVon eX10 0nu
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